your new

Designer

& his portfolio
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Hej, nazywam sie Michat.

Projektuje z pasja od ponad 10 lat.
Niedawno wrocitem z Norwegii do Polski
i szukam kreatywnych wyzwan.

CNORONONG;



OSLO
TECHNOLOGY
° CONSULTING 01/05
oslo.tech
Oslo Technology Consulting Moja rola: odpowiadatem
specjalizuje sie w doradztwie za koncepcje i egzekucje
medialnym i strategicznym. dwoch deckdéw prezentacii
sprzedazowych dla klientéw

Agencja zajmuje sig rowniez agencji: Caulis AS i programu
mapowaniem podrozy klienta. lojalnosciowego Trumf.

Art direction / Prezentacje / Digital

® 0OO00O0
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Caulis AS

Caulis AS to agencja konsultingowa z Oslo,
ktéra specjalizuje sie w marketingu cyfrowym
i strategiach rozwoju marki.

® 0OO00O0



Google
Analytics

Resultater for januar 2021

40% 30%

Skandinavia USA

Lorem Ipsum s simply Lorem Ipsumii
dummy text of the dummy text o
printing and typesetting. printing and ty

EE——

ot

Kundereisen

Kostnad for januar 2021

750 NOK

Gjennomsnittlig

Lorem lpsum is simply dummy
text of the printing and
typesetting industry.

Lorem lpsum has been the
industry’s standard dummy.

Cyfrowe narzedzie
marketingowe

Brief: opracowanie prezentacji marketingowych,
oddajgcych tozsamos¢é nowo powstatej marki.
Uzycie Google Slides dla tatwej pracy w chmurze.

L JORONONG®;
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Miljgpavirkning

Gjennomsnittlig CO2-utslipp

o

Google
Analytics oo

Resultater for januar 2021
G borgan som
2 5,7 hovedoppgave
Gjennomsnittlig

e bladene
1 1 ”
O J
40% 3 O(}' Lorem Ipsum is simply dummy nStI ® Stlllln 5°
Skandinavia USA text of the printing and

typesetting industry. Caulis 2021

Lorem Ipsum is simply Lorem Ipsum i
dummy text of the dummy text o
printing and typesetting. printing and ty Lorem lpsum has been the

industry's standard dummy.

Proces Id Ai + Googesides

Dialog z klientem zaowocowat wspdélng wizja:
stworzenie minimalistycznej identyfikacji zgodnej
z brandbookiem, oddajacej aspiracje marki.

Narzedzia: InDesign + konwersja do Google Slides.

® 0OO00O0




Trafikkilde

Presentasjon Google
Agenda Analytics

Resultater for januar 2021

Manedlig

Rapportagenda

Introduksjon
Kundeanalyse o 9 o
v 40% 30% 20%
Ménedl!g inntekt Skandinavia USA Europe
Fremtidige trender Lorem Ipsum is simply Lorem Ipsum is simply Lorem Ipsum is simply
) dummy text of the dummy text of the dummy text of the
Markedsfori ng printing and typesetting. printing and typesetting. printing and typesetting.

% CAULIS

Takk for
oppmerksomhet!
Hvis du har spgrsmal, du kan

na oss pa 3
ellers bare ringe oss.

=3
i
|

Eva Nordmann Mari Hansen Ben Wilsgard Aurora Bergen
Project Manager Market Analyst General Manager CEO Caulis

Trenim ad minima veniam, Trenim ad minima veniam, Trenim ad minima veniam, Trenim ad minima veniam,
nostrum exercitationem nostrum exercitationem nostrum exercitationem nostrum exercitationem
corporis. corporis. corporis. corporis.

® 0OO00O0
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VARE
TJENESTER

MALGRUPPE

Trumf har over 2.1 millioner medlem
samler Trumf-bonus hos vére Trumf-
Sylinder Media har derfortilgang til €
og diversifisert malgruppe. Vi henter
din malgruppe etter dine behov.

CASESTUDIE TRUMF APPEN

Registrerte kunder
far varsler om tilbud
via sosiale medier
og trumf-appen

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt.

/ — \ INA?

3

Eksperter p& media,
teknologi, innsikt og
analyse som hjelper til
pa kampanjer

6

Mulighet for &
dokumentere effekt pa
- o < salg i butikk

% Sylinder 5 NorgesGruppen

’Q Sylinder ® NorgesGruppen

Aplikacja Trumf:
case study

Brief: prezentacja case study dla aplikacji Trumf -
najwigkszego programu lojalnosciowego w Norwegii,
jako narzedzie do pozyskiwania partneréw b2b.

® 0OO00O0



CASESTUDIE TRUMF APPEN

Over 2,4 millioner
nordmenn er medlem
av Trumf

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt
ut labore et dolore magna aliqua.

ATFERDSSEGMENT

Prissbeviste

1%

Syltetoy
30%

%Sylinder 5% NorgesGruppen

% Sylinder ® NorgesGruppen

Proces [l - EXEEI

Prezentacje zaprojektowane w InDesign, finalnie
konwertowane do PowerPoint. Wizualng narracje
wspieraty edytowalne animacje, diagramy i ikony.

® 0OO00O0




DEKNING

@nsker du & nd Trumf-medlemmer generelt med
ditt budskap sa er dekning rett kjgpsstrategi.

MALGRUPPE VARE
Vi henter ut relevant malgruppe eller kategori fra KJ @ PSST RATEG | E R
Trumf-databasen tilpasset kundens behov og

kampanjemal. Vitilbyr 3 strategier: Dekning, Malgruppe,
Skreddersgm.

NAQR SKAL MAN BENYTTE
MALRETTET ANNONSERIN

SKREDDERS@M

Vi henter ut relevante malgrupper fra Trumf-
databasen tilpasset kundens behoyv, i tillegg til

at vi jobber med flere segmenteringer for & kunne
tilpasse kommunikasjonsmalgruppe.

%Sylinder £ NorgesGruppen %Sylinder 5% NorgesGruppen

HVORFOR SYLINDER MEDIA?

6 gode grunner til & velge oss

CASESTUDIE TRUMF APPEN

: : 2 Registrerte kunder
it PO e anis irilehernd far varsler om tilbud 't'ﬂ'\"f
E::’:‘;ﬁn i digitale :’I‘:geeg display, native og :galgrs:p;)‘;’:rhjeber til Vla SOSIaIe med Ier [\\//l
og trumf-appen
4 5 6
Mulighet for samarbeid Mulighet for Mulighet for & —

pa kort (lanseringer) og
lang sikt (always-on)

“"skreddersgmslgsninger"

(markedsfering, innhold,
innsikt)

dokumentere effekt pa
salg i butikk

%Sylinder 5% NorgesGruppen

Lorem ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor incididunt.

%Sylinder 5% NorgesGruppen

® 0OO00O0



&’ CREDIT
AGRICOLE

Credit
Agricole

02/05 _

Credit Agricole to jeden Moja rola: opracowanie

z najwiekszych bankoéw koncepciji i dostarczenie

detalicznych w Europie. assetow dla ponad 20
kampanii direct mailingu,

Polski oddziat banku byt adresowanych od 30,000

moim statym klientem. do 100,000 adresatow.

Kampanie / Strategia / Key Visuals

L JORONONG®;



Kampanie
Direct
Marketing

Kampanie adresowane
od 30 000 do 100 000
klientéw banku.

Kredyt
szybciej
niz myslisz!

KREDYT
GOTOWKOWY ¢

B Wstepnadecyzja N
9 nawetw 5 minut

To dobry czas na dodatkowg gotéwke!

Wstepng decyzje o przyznaniu kredytu otrzymasz nawet w5 minut.
Juz dzié zapraszamy do najblizszej placéwkibankowe)
oraz do kontaktuz Infolinig, pod numerem 80133 00 44.

c)

¢ CREDIT
==X AGRICOLE

prostoizsensem

ZAKUPY

Z TYMIKARTAMI SA

coIr
X SRRicore

g
WIEKSZE, = & =

S BEZE
TANSZE! L
%‘?

Ptac w kilka sekund
iwydawaj mniej dzieki
ofertom Klubu Rabatowego
Credit Agricole.

Sprawd? jeszcze wigcej rabatéw na www.klubrabatowy.pl

CA‘ CREDIT
= AGRICOLE

prostoizsensem

O® 000



Proces kreatywny

o1 Bigidea

Tworzenie koncepcji
w oparciu o brief

05 Pliki produkcyjne

Przekazanie key visuali
i personalizacja listow

Kampanie 02 Key V|sua!e )
Przygotowanie kreacji

Mailingowe oraz dobér zdjeé
CABP

04 Reformatowanie 03 Copywriting

Zapisywanie KV Opracowanie sloganu
na inne formaty oraz tresci listow

/ realizacja: 14 - 28 dni

Zwycieskie projekty

Briefy w wiekszoSci wysytane byty do kilku agencji, Narzedzia:
ktére opracowywaty propozycje (koncept + key visual). .
Klient wybierat najbardziej odpowiadajgca koncepcije. Id Ai Ps

W efekcie, pozyskujac projekt, wygrywatem mini przetarg.

O® 000



Zakres ustug

| Opracowanie koncepcji kreatywnej
| Przygotowanie key visuali

/ Slogan kampanii i copywriting

/| Reformat dla druku i digitalu

O® 000



Mailing:
front

Personalizowana kreacja
zawierajgca key visuale

i treSci adresowane

do grupy docelowe].

AGRO LOKATY
POD DOPLATY

6,5%

BANKOWOSC =

DLA ROLNIKOW % E T 47 | Wyprébujkorzystny
f L : ; ; leasmngFL!’

Zadzwon po mobilnego doradce!

801700000 @

Zarabiaj na AGRO lokacie i swobodnie korzystaj z oszczednosci:
» statastopa oprocentowania - a2 6,5% dla 12-miesigcznej lokaty,
» mozliwosc wycofania srodkow juz po 1miesigcu bez utraty odsetek,

minimum formalnoesci,

.

« mozesz zatozy¢ dowolng liczbe lokat

Ck’ CREDIT
=% AGRICOLE

prosto iz sensem

/ key visuale dla konkretnych grup

/ personalizowane koperty

O® 000



¥ CREDIT
g AGRICOLE &

— Gnurm (RI:I]IT AGRICOLE

Jak zmniejszyc koszt leasingu
lub pozyczkiaz 01200 ZB

« Otwierajac konto firmowe w Credit Agricole Banku
zmniejszasz koszt leasingu lub pozyczki az 01200 zH!

ogeo
[ )
M q I I I n g ° Konto firmowe SYMFONIA Biznes w Credit Agricole Banku to:
- 100 darmowych przelewéw -~ Wszystkie darmowe wplaty
przez internet w miesigcu gotéwki we wplatomacie
r ewe r s + 5 darmowych wplat gotowki & darmowych rachunkéw
u doradcy pomocniczych
Przez pi trzy miesigce dar ie konta i korzystanie
. . m z karty debetowej. (Poznie] oplata 2a prowadzenie konta wynosi 29 2| .
Kazda z kampan“ & 7a kartg — w zaleznosci od kwoty transakeji missigcznych 0 21 Wypraébuj korzystny
. . .. k) leasing zEFL!
zawierata kilka wersji -
listow do klientow. Twoja firma korzysta aktywnie z atrakcyinego konta firmowego
@ a8 dodatkowo co miesige otrzymuje 100 zi premii na konto przez 12
miesigcy, co sprawia Ze koszt jego leasingu lub pogyczki jest nizszy
© 1200zt
Tresc IIStOW dObrano Juz teraz Twoja firma i tak korzysta z konta firmowego w innym banku, / personallzowane koperty
¥ moze wigc przenie¢ swoje obroty na rachunek w Credit Agricole —

pod konkretny target.

zyskujgce atrak oferte i wyrazng redukcje kosztéw leasingu lub

e ET .
w Credit Agricole Bank Polska SA. Szczegdly oferty zawarte sa w regulaminie
promeciji dostgpnym w placéwkach banku.

y tylko Klientow h konta firmowe SYMFONIA Biznes

goly oferty kont fi ych w Credit Agricole Banku dostepne sg na
www.credit-agricole.pl i pod numerem infolinii 801 333 666.

R il o Pt 17 iy X Viocll, B eciol P L 1 s o kg P Sy~ Rt om et
CCCODIENT, & Fetryeaa,

we nl:éum.huf.w NP 857-008-22-74. Fisgor: 200813140

| wersje listow zalezne od targetu
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Or0g 4N 03/05
Nz

| Global Forum

g— 12— E— Wroclaw Global Forum Moja rola: wdrozenie strony
to miedzynarodowe forum www i jej biezaca edycja;
polityczno-gospodarcze. opracowanie i produkcja

pakietow dla uczestnikdw,
- ] Wspotpraca obejmowata komunikacja elektroniczna
trzy edycje wydarzenia. i dziatania brandingowe.
‘x ————

Webdesign / Druk & Digital / Branding

OO0O®0OO0o




@Aw’rm COUNCIL PISM |

SAVE ™ DATE

WROCLAW GLOBAL FORUM 2014

5-7 June 2014

Pakiety
uczestnika

Dear Wroclaw Global Forum Community,

Pakiet Save the Date,
wysytany poczta.

please save the date 5 - 7 June 2014 for the next edition of the Wroctaw Global Forum.
This year’s conference will fluctuate around the theme of “Re-Energizing Atlantic Values for
theNext 25 Years”

Moreover, as every year, we will discuss the most up-to-date topics such as:

> Building a Global Prosperity Pillar: The Role of Business and TTIP in Boosting
Transatlantic Innovation and Competitiveness

Format A4, drukowane
w CMYK + Pantone.

> Remaking the Alliance: The 2014 NATO Summit and Preparing the Transatlantic Security
Partnership to Meet New, Global Risks

> The Global Democratic Imperative: When will Europe be "Whole and Free’, and Can the
Arab Spring be Relaunched?

WROCLAW
GLOBAL 4
FORUM R k& 2’(

# atlantic council s

OO0O®OO0



D
# atlantic Council PISM RS RN & C‘Y
L une2014 |
THE CITY OF WROCLAW °R20 June 2014
The Atlantic Council, the City of Wroclaw and the Polish Institute of International Affairs NG
have the pleasure to invite you to participate in the %

The Forum is held in the City of Wroclaw,
ol UL e Rl WROCLAW GLOBAL FORUM 2014
f ti he 3 Il of its forms,

ceems 5. bave. o s, With a1 ample hisory SECURING ATLANTIC VALUES FORTHE FUTURE - WROCI'.AW GI.OBAI. FORUM 2014 «=m
spanning over a thousand years, Wrodaw is a place Projectisco-financed by Ministry o Foreign Affairs of the Republic of Poland SECURING ATLANTIC VALUES FOR THE FUTURE | JUNE 5-7, 2014

where tradition and experience intertwines with 4
the vibrancy of a dynamic business centre. Every
year, Wrodlaw is becoming “the” place for high-end
investments and commerce.

REGISTRATION

This is a personal invitation. Ifyou are unable to participate

) ) but would like to suggest an associate, please contact us.
According to the Association of Business

Service Leaders in Poland Wroctaw is the most e £ Registratmn Code: wgf1 4parCBwT
dynamically developing city in the business
services sector in the years 2008-2010.
But the city offers much more than innovative
business solutions - it is one of the most rapidly
developing cities on the cultural map of Peland
and Europe. It is also the winner of the European — TRAVEL AND ACCOMMODATION
Capital of Culture 2016, which will bring numerous -
cultural events to the city. = = Organizers will provide transport service around Wroctaw (for guests
. = staying at the official conference hotels), and meals during the event.
There are no conference fees, however the participants have to cover
the travel and accommodation costs on their own.

Please fill out the registration form at
www.wroclawglobalforum .com

Special hotel rates are given upon registration.

In 2014, the Wroctaw Global Forum will examine the progress made since the fall of Communism
25 years ago, but against a backdrop of significant challenges — economic, political, and strategic —
now facing the transatlantic partnership. While honoring that progress, we must now tum to

securing our future. We mustworktostrengthen the Atantic valuesthathave beenat the foundation VENUES

: EasternE nd that wil b I i ® ’
of t e of Central and P that will to future transitions toward = —_ Conference and GalaDinner:
stability, prosperity, and democracy. e

9 & H!W ‘% Wroclaw CongressCenter, Wystawowa Street 1, 51-618 Wroclaw

i o J

,J < \‘nv_ 5 Welcome Reception:

&S g Wroctaw OperaHouse, Swidnicka Street 35, 50-066 Wroclaw
e

At the Wroctaw Global Forum, we will examine the real challenges in the world today and ask what
the United States and Europe must do to overcome them and build an equally successful path for =
the next 25 years. In particular, we will focus on:

© The Future of Ukraine, etc.
© The Transatlantic Economy, etc. T ONReT DETAILS

@ Securing the Transatlantic Community and its Values, etc.

AO( C}, Should you have any further questions, please
We hope you will be able to join sin Wroclaw during 5-7 June to discuss these crucial issues for the contact us at +48 71 347 51 87 or -
At community. O, % e HONORING OUR PROGRESS - SECURING QUR FUTURE
. N ,b"? 25 YEARS 15YEARS 10 YEARS

incerely yours, the Fall of Communism NATO Enlargement European Union Enlargement

Tk (b obbd H Ul

Al oy = .

o Neln il Pt vm Patronage of the President of the Republic of Poland Bronist (. 25 Years of Freedom.
Frederick Kempe Rafal Dutkiewicz Marcin Zaborowski
President &CEO Mayor of Wrodaw Director, Polish Institute B—
: i i Organizedby:
Atlantic Council of International Affairs e —
== & Atlantic Council PISM | ssssonaseneseonss:

/ format: potréjne A4

Program wydarzenia

Szczegbtowy program na kazdy dzien Forum
przygotowany w dwoch wersjach: drukowanej
oraz online - aktualizowanej na biezaco.

OO0O®OO0




WROCLAW GLOBAL FORU!

Convened in one of Central Europes most dynamic cultural and
entrepreneurial hubs, the Wroctaw Global Forum (WGF) aims to
strengthen the voice of Central Europe as a strong partner in the
transatlantic community and a leader on global values. Now one
of the premier foreign policy conferences in Central Europe, the
Wrockw Global Forum brings together over 400 top policy-makers

i jionsii inEurope, as well as

in the transatfantic tage.

a -orumwill b thesituationin Ukraine
and the implications of those events for Central Europe and the
wider Atlantic community. As the evolving circumstances in Ukraine
present new and significant challenges to the ideal of an integrated,
democratic, and indusive Atlantic community, the WGF will be an
essential forum for dialogue on how the transatlantic partners can
ensure a secure future both within and beyond their own borders.
This discussion on Ukraine will take place against a backdrop
commemorating the 25™ anniversary of the 1989 elections in Poland
that led to the first free, post-Communist government, as well as
the 15" anniversary of NATO enlargement and the 10" anniversary
of EU enlargement The Wrockw Global Forum will be an integral part
of " . . i
of Solidarity and Poland to the revolutions of 1989, and in looking
forward to consider the impact of events in Ukraine on the strength
of our democracy, our future security, and economic prosperity.

SPEAKERS

010, the Wroc! hasattracted
top speakers such as U.S. Senator John McCain; former President
of Poland Lech Watgsa; former U.S. National Security Advisor
General James Jones; Polish Minister of Foreign Affairs Radostaw
Sikorski; and other top ministers and CEOs from the region. This
year, the Forum will once again feature high-level US and European
political figures and business leaders, including Polish President
Bronistaw Komorowski; former Polish President Aleksander
Kwasniewski; Polish Deputy Prime Minister Elzbieta Bierikowska;
U.S. Senator Chris Murphy; former Vice Chairman of the U.S. Joint
Chiefs of Staff General James Cartwright; former Prime Minister
of Poland Jan Krzysztof Bielecki; and Ukrainian political leader
and former heavyweight boxer Vitali Klitschko, among others.

{%Atlantic Council

FREEDOM AWARDS

Inaugurated in Berlin on the 20 anniversary
of the fall of the Berlin wall, the 2009 Freedom
Awards recognized the efforts of the American,
Polish, German, Czech, and Slovak, as well as the
allied troops of NATO, to bring about a peaceful
end to the Cold War. In 2010, on the 30"
anniversary of Solidarity’s founding, Wroctaw,
Poland, became the permanent European
home of the Freedom Awards.

Each year, the awards celebrate past triumphs
of freedom, but also those who continue the
struggle today. Last years honorees were
the late former Polish Prime Minister Tadeusz
Mazowiecki; Pakistani activist Malala Yousafzai;
and the European Humanities University of
Belarus.

This year’s honorees will include former Prime
Minister of Hungary Mikiés Németh; Estonian
President Toomas Hendrik lives; the Polish-
American Freedom Foundation (represented by
its president, Jerzy KoZmiriski); and the People
of the Maidan (represented by opposition
leader Vitali Klitschko, international pop star and
activist Ruslana Lyzhychko, and Maidan activist
Ihor Lutsenko).

In 2014, the Dinner will take place on June 6.

’ 9:00am

’ 9:20am
’ 9:30am

’ 10:00am

P 1:sam
’ 11:45am

115pm
p z15em

@ atlantic Council [

WROCLAW GLOBAL FORUM 2014 | Securing Atlantic Values for the Future:

WROCLAW GLOBAL FORUM 2014 - DRAFT AGENDA

*indicates confirmed; othersareirvited

Thursday, June 5, 2014

igress Center, 1,51-618 Wrod:
i Doescl
Chair.  Norman Davies, Fellow, the British Academy*
Panelists: Bruce Anderson, Biitsh Political Columist’; John Martin, Professor tProfessor
i Jean-Cl 007 - 20137

o '
Challis Professor of J icler

‘Welcome Reception
'Hosted by Rafat Dutkiewicz, Mayor of Wroclaw

ofthe Ce

Friday, June 6, 2014

Center, 1,51-618 Wrocle
Welcoming Remarks
Rafat Dutkiewicz, Mayor of Wroclaw"; Frederick Kempe, President & CEO, Alantic Counil®;
Marcin Zaborowski, Director, Polish Institute of International Affairs*

‘Scene Setter
Ash, Professor ford Ur ity
Opening Keynote
el P
Plenary Panel 1- Reshaping fora Post Crimean World
- Whatthveats i d willbe
required to respondi?
- 9 pabilties?
- Giventhi the 2014 NATO summit, be theimpact?
enhanced by reaching outtoglotal partners?
i Virister
Republic of Poland
‘Moderator: Damon Wilson, Executive Vice President, Atantic Council*
Pandists Stéphane Abial forner Commander, Alied Command Transformation NATO James Carturight former Vice Chairman,
US.JointChiefs Poland:
CoffeeBreak
g v .
« What act of TTIP on the U ies? How fatal?
t d how does it relate to other such as NAFTA,

the Transpacific Partnership,or the EU-Canada?

E Ce i Trade
Moderator 0. i
Panlst: President,Econormic & "
5, US. Chamber of Cor hairman,
. ; Nuland,
f for U.S.Department of State
Lunch
'CAFE CONVERSATIONS 1
1.The lic i Measures
Panelists: - Valeriy Chaly, Deputy Di Razumkov Ce o US. Department
3 Levey, Chief Legal Officer, HSBC | Desig oland*;
Witold Ortowski, Chief Economic Advisor, PwC*
2.The Future of Europe’s East
sor. Judy Dempsey, N
Pandlists: - Pavol Demes, Transatlantic Fellow, shall Fund of th
i T2 ik, ‘Minister Uknaine;
Jan Techau, Director, Camegie Europe

Proces i wyzwania 1 ai

, Unlon? After the
tor Frances Burwell,Vice Presdent, Atantic Councl
Panclits Ulrke Guerot,
Director
' 3:30pm 3-Energy ityinthe 214 Century

« What
anditsneighbors, both tothe Eastand South?
+ What

Moderator: David Ensor, Director Voice of America
Panelsts: Rainer Baake,

il &

ntral Europe?

i of Poland; Jan Kukzyk

Chairman, AKFEL
Board,

iisk, Minks
D Institute’; Carlos P

22
US. Department of State; Alan Riley, Professor of Law, City University London®

' 5:15pm
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Close of Wroclaw Global Forum
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Za finalng akceptacje projektébw odpowiadaty wspdinie
instytucje z Polski i USA. Wydtuzato to proces i stanowito
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WROCLAW GLOBAL FORUM 2014

Convened in one of Central Europe’s most dynamic cultural and entrepreneurial hubs, the
Wroclaw Global Forum (WGF) aims to strengthen the voice of Central Europe asa strong partner
in the transatlantic community and a leader on global values. Now one of the premier foreign
policy conferences in Central Europe, the Wroclaw Global Forum brings together over 400 top
policy-makers and business leaders to explore the region's impact in Europe, as well as s crucial
role in the transatlantic partnership and on the global stage.

= REGISTER HERETODAY ==

Registration is open until May 16, 2014

0 Copy or write down the registration code

wgf14SpeCBwWR

a Click the buton to proceed
REGISTRATION

WROCKAW GLOBAL FORUM 2014

Visit our website www.wroclawglobalforum.com for more information

S ® atlantic Council ——
&

X g 5 -7 June 2014 | Wroctaw, Poland

g

SAVE = DATE

WROCLAW GLOBAL FORUM 2014

5-7June 2014

Dear Wroctaw Global Forum Community,

This year, the Wroclaw Global Forum will join the national commemoration of the 25
anniversary of the 1989 elections, which led to the first free, post-Communist government
and sparked revolutions across Central Europe. We will also mark the 15" anniversary

of NATO enlargement and the 10™ anniversary of EU enlargement. But as we look back,
we will also look forward, focusing the Wroclaw Global Forum around the theme,
“Re-Energizing Atlantic Values for the Next 25 Years."

In keeping with the WGF's focus on the evolving role of Central Europe in the world,
and on advancing global prosperity, security, and democracy, we will also explore:

> Building a Global Prosperity Pillar: The Role of Business and Transatlantic Trade in Boosting
Innovation and Competitiveness

> Remaking the Alliance: The 2014 NATO Summit and Preparing the Transatlantic Security
Partnership to Meet New Global Risks

> The Global Democratic Imperative: When will Europe be "Whole and Free"
and Can the Arab Spring be Relaunched?

Join us in Wroctaw on June 5-7, for these discussions and the presentation
of the 2014 Atlantic Council Freedom Awards!

Visit our website www.wroclawglobalforum.com for more information

HONORING OUR PROGRESS - SECURING OUR FUTURE

25 YEARS 15YEARS 10 YEARS
the Fall of Communism NATO Enlarge E L
S L
ﬁm Patronage tof fFread
Orgarized by

 atlantic Council

Newsletter
i komunikacja
online

Dzigki uzyciu newsletterow HTML,
uczestnicy Forum byli na biezaco
informowani o aktualno$ciach.

Za pomocag newslettera przestano
tez indywidualne kody rejestracyjne
dla uczestnikow WGF.
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HONORING OUR PROGRESS
SECURING OUR FUTURE
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SECURING ATLANTIC VALUES FOR THE FUTURE
JUNE 5-7,2014.

HONORING OUR PROGRESS

SECURING OUR FUTURE

» 25YEARS the Fall of Communism

- 10 YEARS European Union Enlargement
> 15 YEARS NATO Enlargement

Kampania
informacyjna

Dziatania brandingowe i outdoorowe
promujace Forum objety umieszczenie
nosnikdéw na dworcu kolejowym, lotnisku
i w strategicznych czeSciach miasta.

Przygotowane zostaty tez materiaty
dla social mediéw oraz kampanii
informacyjnej online i w prasie.
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Convention
Bureau Wroctaw

Convention Bureau Wroctaw Moja rola: W trakcie statej
zajmuje sie promocjg miasta wspotpracy opracowatem
jako destynacji biznesowe;. m.in. “Let’s Meet in Wroctaw”,
katalog, ktory szczegbtowo
Pozyskuje réwniez eventy prezentuje oferte hotelows,
gospodarcze i kulturalne. konferencyjna i incentive.

Art direction / Druk & Digital / Katalog

CRORONNG



The Meeting
Planner

Katalog prezentujacy
potencjat Wroctawia

jako destynaciji i zawierajacy
szczegobtowe informacje

o obiektach eventowych.

Format A4, 96 stron.

CRORONNG



Convention Bureau RUIGIRENT

e
m Palace

Let's Meet
in Wroctaw

Meetings & Incentive Planners’ Guide

Workflow 1 ai ps

Katalog wymagat selekcji ponad 300 zdjec
oraz opracowania duzej ilosci danych, czesto
przesytanych bezposrednio przez obiekty.
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Knowledge and Innovation  Grape 000 0 0 @ Platinum Palace

Education and Knowledge

one of three largest academic hubs in Poland Monopol

lcardprivat 7 Radisson Blu
134,000 students ©: 0:Q
35,000 graduate = o




Meeting traditions

Wroctaw today is building on a long tradition as a venue for exhibitions and historically
significant events. These gatherings have sparked international interest in the city.
T;wey also spurred urban renewal projects that changed the city’s skyline and enriched
its cultural and congress infrastructure.

Events from early 1900s

BRESLAU APPLIED ARTS ASSOCIATION
EXHIBITION (1904)

ciation of Breslau

ve and modern art works.

CENTENNIAL EXHIBITION (1913)

ral event

featured a histo ents, and

suests visited

B

Th

utions in
UWA.

RECLAIMED TERRITORIES EXHIBITION (1948)

This pc
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i Territories of western
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THE WORLD CONGRESS OF INTELLECTUALS FOR PEACE (1948)
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Irene Jol

meetir
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R T RSN\

.
_ - ’ > A
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LV | VR
KLITSCHKO VS. ADAMEK

BOXING NIGHT (2011)

EUROPEAN SUMMIT OF CITIES
AND REGIONS (2005)

ean Union

e Summit

and lead
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aria. The whole Tournament took
nnial Hall, THE ATLANTIC COUNCIL
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POLISH PRESIDENCY OF THE COUNCIL

OF THE EUROPEAN UNION (2011) Flice g

taken over the individuals ar

In
Presidency of the C f an Union for

e second half of 2011, Poland has
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lish Prime Minister
A 7 Council
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S Senator

g

Wroctaw jest jednym z najwiekszych polskich

miast i Europejska Stolicag Kultury w 2016 r.




Getting there

Thanks to the location in the very heart of Europe, you have got plenty
of travel solutions to choose from

Coach

Wroctaw Copernicus Newly refurbished Thanks to the A4 Asignificant number
Airport offers Wroclaw Glowny highway, you can of coach operators
numerous domestic main train station easily reach Wroctaw provides multiple
and international offers a convenient. by car, travelling domestic and
connections on link to Europe from Germany international

a daily basis and other cities or within Poland connections ‘

FLIGHT RANGE

@ European Capitals
AIR TRANSPORT
1 hr flight range
Wroctaw Copernicus Airport, with its modern
terminal opened in 2012, is located ten kilometres
from the historical city centre. Copernicus has
grown significantly over last years and continues
to expand its services for international business
travellers and tourists. In 2012, the airport served
over 2 million passengers.

O 2 hrs flight range

Now this passengers' data is constantly growing.
Wroctaw Airport connects the city with major
European airline transfer hubs.

Infrastructure of the City

RAILWAY

Wroctaw Agglomeration railway network is
undergoing modernization in order to provide

the citizens with another possibility of commuting
to the city centre. Park&Ride systems are designed
to encourage the car drivers to leave their vehicles
and use public transport including the Tram, which
represents the intelligent public transport system.

This relieves the traffic within the city and speeds
up the time of getting to work, making transport
around the city greener and intermodal.

Katalog prezentuje potencjat miasta
jako destynaciji dla turystyki biznesowe].

CRORONNG
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www / emil
grapehotel pl
apehotelpl

Address;
Parkowa 8

51-616 Wroclaw

This boutique hotel is located in the historical palace with indoor pool,
sauna, Jacuzzi and SPA section. Each room is decorated individually,
referring to the famous wine regions. The entire facility is controlled
electronically, including ventilation, air conditioning, access control and
heating. The hotel has an excellent restaurant with the largest selection
of winesinthe city andwine-inspired menu. The menu changes scasonally,
depending on the availability of local products, morcover, we provide
special testing menu, feast of flavours.

RoomName ~ Afeain  LxWx(i

& Y &

sqm
Premier 25 0 24 0 15
GrandCru b6 2 4 0 2
Veranda 35 24 30

Terrace 8 80
LobbyBar Zi 0

(with Terrace)

Address
Heleny Modrzejewskie] 2
50-071 Wroctaw

Phone

roclawhotel.compl
opolwroclaw@hotelcompl

The legendary hotel of Wroctaw, built in 1892 in Art Nouveau style,
has welcomed among other guests Pablo Picasso and Jan Kiepura.
Itis the same place where Andrzej Wajda shot his famous scene with the
glassesonfireforhismovie ‘AshesandDiamonds”:MarlenaDietrichstayed
at this hotel during her visits to Wroctaw. During the World Congress
of Intellectuals the hotel had the pleasure of hosting Pablo Picasso, Irene
Joliot-Curie and the Noble Prize winner Mikhail Sholokhov. Monopol
offers 121 rooms(including 14 suites) and conferencefacilities consisting.
of 5 rooms. Additionally, 2 restaurants, wine bar, clubroom, wellness, spa.

& Y

Room Name Asfgﬁnl)ﬂ

RoomA 54 0 25 0 D
Room B 0 15 15 2 10
Room( 50 8x6x: 50 20 55 25
RoomD. 59 10x6x4,7 55 25 & 40
ClubRoom 104 13x8x4,7 100 8 120 50

o 0- ©-

Address Phone / Fax www / email:
Powstancow Slaskich 204 +48713249900  wwwplatinumpalace;pl
53-140 Wroclaw +48713249901  platinumpalace@platinumpalacepl

Situated in the heart of Wroctaw, Platinum Palace is a new boutique
hotel where the exclusivity and prestige of a five-star hotel combine
with unique intimate atmosphere. There are 46 highest standard rooms:
Comfort, Luxurious, Palace and Park Suites. Platinum Palace Restaurant
represents the Polish and European cuisine. Platinum Restaurant Chefs
won culinary Polish Cup in 2013. Our hotel is also a perfect venue for
conferences and business meetings. For those who prefer relaxation,
there is areviving wellness section.

RoomName  Ageain Lyl

vory Hall 94 28x157x6 80 %
HeboryRoom 28 28x35x8 12 1
PanmC g ppgess 25 e
Restaurant

arron . 40 CY
Restaurant G
Noblige = = 63 8

Address wnw / emal
Purkyniego 10 dissonblucomvhotelwroclaw
50-156 Wroctaw 148713750010 reservationswroclaw@radissonblucom

Wiroctaw is one of the most beautiful cities in Poland and the economic
centre of Lower Silesia region. A five-star Radisson Blu Hotel is perfectly
located in the city centre and at the same time, in a quiet neighbourhood,
opposite the Ractawice Panorama. The hotel offers 162 comfortable
rooms, 9 conference rooms, haute cuisine at the Aquarelle restaurant
with a beautiful courtyard, parking garage, Internet access for hotel
guests and conference participants free of charge, as well as a state-
of-the-art fitness centre and sauna. We provide the highest quality
of services so our guests stay with us again and again. Visit us in Wroctaw!

RoomName  Again Lyt = Y
Panorama 116 162 x72x3 140 &4 100 40
Akademia 80 112 x 7% 3! 90 50 80 30
Silesial 26 73x% = 12
Silesiall 26 73x% 12
Silesialll 26 73 x36x3 12
SilesialV 26 73x36x3 2
SilesiaV 25 3 2 12
Wiratislavia 52 725 40 32 a5 16
SilesiaV1 75 84x85: 80 40 50 20

= JURASRE
nnndy T

e

i

11)
111
1011

L
L

Platinum Palace

Szczegbtowe dane zostaty pokazane
w przejrzystych i czytelnych tabelach.

CRORONNG



Tourism Attractions

Wroctaw, the capital city of Lower Silesia, the fourth biggest city in Poland, is
Qot only a dynamic economic centre, but also one of the most beautiful cities
in Poland and in Europe. Its cultural offer can successfully compete with that of

other European metropolises.

Its magnificent Market Square and boulevards
along the Odra River invite you for day and night
walks; at night during summer and spring you MV
admire breath-taking illuminations of bridges and
monuments on the Odra River. )

Thousands of tourists who visit our city more
and more willingly are the best testimony to

openness and hospit:
In 2016, Wroctaw,
Donostia-San Seb

boast the honour
of the European Capital of Culture. This is the

nizable initiative of the European
Union in the area of culture, and it is considered
an exceptionally prestigious distinction for each
title.

Top 5 Attractions

1. THE MARKET SQUARE

The Market Square is the heart of the city that
throbs with life at any time of day or night. It is
one of the biggest urban-planning undertakings
of this type in Europe. Its surface: 3,7 ha (212 X
173 m). At its centre are situated the Cloth Hall
and the edifice of the Town Hall, which is a unique
monument of gothic and renaissance architecture
The elements of its design are connected with
history and symbolism of Wroctaw - the oldest
city's coat of arms created in 1534 is to be found
atop the 66-meter tower. Inside the Town Hall,
the former seat of the city authorities, Museum of
Townspeople’s Art is located. Before dusk falls and
we succumb to the charms of the city’s night-life.
which is extremely varied on the Market Square.

3. OSTROW TUMSKI (THE CATHEDRAL ISLAND)

2. THE UNIVERSITY OF WROCEAW

The University of Wroctaw is situated in the
biggest baroque complex of the city, formed

by old Jesuit Academy and Church. It is the
oldest alma mater in Wroctaw that celebrated

its 300" anniversary in 2002. The main edifice
comprises the Museum of the University of
Wroctaw, which hides the pearl of the Lower
Silesian Baroque - Aula Leopoldina. The musical
recess of the University is Oratorium Marianum
- the hall where nowadays, like 200 years ago,
concerts by distinguished artists take place.
Science enthusiasts will certainly be interested in
the former astronomical observatory situated in
the Mathematical Tower - we can admire its old
equipment, including the astrolabe of 14" century.

The oldest part of Wroctaw. Surrounded by waters of the Odra River, the former stronghold is comprised
of beautiful architectural monuments. The most grandiose amongst them are gothic St. John the Baptist's
Cathedral and Holy Cross Church that were restored after the War. There is also Archdiocesan Museum,
the oldest museum in Wroctaw to have maintained continuity - it has been gathering sacral art's relics
that, withdrawn from cult use, have great historical and artistic value. We can find amongst them the
Henrykowska Book of the 13% - 14t century with the first sentence written in Polish.

4. CENTENNIAL HALL

The Centennial Hall (Jahrhunderthalle), generally

considered to be one of the most significant works

of the 20* century architecture. Designed by an
eminent architect Max Berg, it was constructed
in 1913 on the occasion of the international
exhibition organised on the 100" anniversary
of the victorious Battle of Leipzig which was
fought in the course of German Anti-Napoleonic
campaign. Nowadays, it is a venue where great
trade-fairs and prestigious events are held.

5. BRIDGES AND ISLANDS

he Odra River, its tributaries and canals make
Wiroctaw a unique city of 12 islands, which is also
called the Venice of the North. Banks of rivers
and islands are linked by some 90 bridges and
27 footbridges. The Piaskowy Bridge, already
mentioned in 12" century sources, is the oldest
one, whereas the Warsaw Bridge (229 m long) is
the longest. The most famous is the Grunwaldzki
Bridge, formerly being called the Emperor’s Bridge,
owning its popularity to its suspended structure.

Planner zawiera sekcje dedykowane
atrakcjom turystycznym i incentive.
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Hurtigruten

Hurtigruten Norway oferuje Moja rola: in-house designer
rejsy wzdtuz wybrzeza, taczgc w firmowym Media House.
turystow i lokalne spotecznosci.

Hurtigruten Expeditions ma Praca z szerokim zakresem
w ofercie ekspedycje do m.in. kanatow: druk, digital, edycja
Antarktyki, Galapagos i Arktyki. wideo i elementy UI/UX.

Strategia & design / Ul & UX / web, digital, druk

(CNORONG)



NORWAY'S

Coastal
Kitchen

FRESH AND
LOCAL FOOD
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/ Halvar Ellingsen i Astrid Nasslander; zdjecia Wydytowane z filmoéw o o C u I i nq ry
Ambassadors

Astrid i Halvar sg znanymi

norweskimi szefami kuchni
i twarzami projektu CA.



Norway'’s
Coastal Kitchen

Cuisine that brings you closer The vegan evolution
Cuisine that brings you closer Lorem psum dolor it ame, consctstur apscng o, Lorem psum dolor it amet,conscttur o
; e e S04 Go utmod erpor medidont ot abre
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endsseuticesgrada
ecomaan s v (i It i e ot i it s do

lusmod tempor ncdidunt ot abore ot dol

Sustainable
and Seasonal

Lorom ipsum dolo sitamet,
consectour adpiscig o,

.0
Slspandissa urices ravida,

Cuisine that brings you closer .
T Figma
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Somdo e setens s s vt

Risus commada ivarrs
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Sustainable
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apandase e ravés. Cuisine that brings you closer
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Ala carte menu

GuFsbsard Ala carte menu
restaurants

Vegan on a Cruise? Hurtigruten goes vegan!

Vegan on a Cruise? Hurtigruten goes vegan!

Clspendisce lricas oravids.

Logo

R oy : IR : Bytem tez odpowiedzialny
- A za wszystkie szkice i makiety
i e e e wdrazane przez Web Team.

e Gt o sopeninas uhrices s i v oo

[/ Trzy gtéwne layouty w oparciu o CMS

A love of local food

Lorem ipsum dolo sitamet,
ot
£2d do ousme

ncididant u abore o dolore

Ala carte menu

Vegan on a Cruise? Hurtigruten goes vegan!

Abost Community Sociaks

(CNORONG)
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Norways Coastal
Kitchen
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Cuisine that brings you closer
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Sustainable and
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[RE————————
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Our onboard
restaurants
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Collaborations in cuisine

The finest
Norwegian produce

Woarepradtospporioneioloc,

Furtherreading

Ala Carte Menu

-
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Receive €90
Onboard Credit
Today

A ——

xd | Ps|
Web

design

Prototypy Adobe XD
zostaty dopasowane
do mozliwosci CMS.
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HURTIGRUTEN
W GROUP

2021

Protecting
what
we love

Raport ESG 2021

Pierwszy petny raport ESG
autorstwa Hurtigruten Group.

Projekt wymagat prezentacji

duzej iloSci informacji w atrakcyjny
wizualnie sposob, przy wspotpracy
z copywiterem i managerami

w obrebie catej Grupy.

(CNORONG)



About

Soclal ESG Data Our About This Report

Diversity and Inclusion

The business case for Diversity and Inclusion (D&l) is stronger than ever. According to management
consultancy firm McKinsey & Company, the likelihood of financial outperformance is stronger with
gender, ethnic and cultural diversity in corporate leadership. More importantly, it's the right thing to do.

And we believe that a diverse and inclusive is crucial to
and unique products to our group of global guests.

About Hurtigruten Group ~ Envi Social

Data Our Busis About This Report

An industry lighthouse for Diversity and Inclusion

We have no doubt that Diversity and Inclusion
is fundamental in securing satisfaction and
wellbeing for employees, that it creates
unique experiences for our guests and drives
profitability. We have been a company with
adiverse group of employees in terms of
nationality and gender for many years, but we
still have a way to go in how we bring diversity
into all areas of our business. And so we have
set clear ambitions. As any company with a
diverse workforce would attest, we recognise
that we have challenges, and that inclusion

is not a one-off project or something on a
checklist. Achieving diversity and inclusion is
a constant process of change. Our ambition

is to make Hurtigruten Group an industry
lighthouse for Diversity and Inclusion (D&I).
We believe it should be an integral part of who
we are and how we work.

To take the next step, we have embarked on

a D&l programme together with a leading
D& advisory company, who will support us

in getting the right evidence-based strategy,
policies, training and continuous development
in place. We are in the process of mapping
out the current status via an internal HR
audit of routines and procedures, and a
company-wide employee survey. The audit
aims to understand where we need to improve
and/ or implement routines for diversity in
recruitment, retention, turnover and talent
development. The survey, named Can you
bring your whole self to work? will give us the
insight needed to roll out a global educational
campaign that will focus on levelling the
playing field when it comes to awareness on
diversity, equity and belonging at Hurtigruten
Group, and what it means to be a consciously
inclusive colleague. The aim is to ensure all
leaders and colleagues are committed to role
inclusive bet

starting with an Inclusive Leadership
Programme for senior leaders.

Our new Diversity and Inclusion policy will go
live during the spring of 2022, and will include
aset of KPIs. The policy will focus on internal
processes and procedures, setting the right
KPls and a continuous learning offering. In
advance of our new policy, we have set a clear
target for gender balance in the company,
aiming for a higher percentage of women in
leadership positions on land and at sea.

Our systematic approach
to securing Diversity
and Inclusion

(2) Why is this material?

We believe that Diversity and Inclusion is
fundamental in securing satisfaction and
wellbeing for employees, that it creates
unique experiences for our guests and drives
profitability - and that it's the right thing to do.

%5 How is it managed?

Our Executive Management Team is account-
able for implementation of the D& strategy and
targets. An appointed D&I Steering Gommittee
approves initiatives and monitors their achieve-
ment. A separate project team is responsible
for project execution, and all business units are
responsible for driving and executing initiatives.

What is our target?

40% women in senior leadership by 2026
35% female officers by 2035

2 How did we perform in 2021?

Women in leadership positions:
Executive Management Team: 50%
Senior leadership level: 32%

Captains: 4%

Senior officers / leadership on board: 12%
Nationalities: 61

Gender pay gap*: 88%

Women on ships: 30%

Women in HRG: 39%

*Women's average salary as a percentage of men's

2021 ESG Roport, sroup. All

Liczacy 64 strony raport wymagat
starannej selekcji ponad 50 zdjec€.

(CNORONG)



AboutHirtio Group Social ESG Data Our About This Report
Hurtigruten Norway
About Hurtigruten Norway
I Captain Richard With establishes

the Hurtig Ruten (“The Fast Route")
service between Trondheim and
Hammerfest, connecting the coastal
communities in between. The route
is later extended to Bergen in the
south and Kirkenes in the north.

Hurtigruten Norway operates the Hurtigruten
Norwegian Coastal Express offering a unique 1803
combination of local travelers, goods and

international tourists since the very first
departure 129 years ago.

DS Queen Maud is the first ship of
anew generation of Coastal Express
1925 vessels which feature cabins with
. running water and a separate
‘ ventilation system.

The Norwegian Coastal Express's seven

ships bring guests closer to nature and local
They connect the

traveler with everyday life along the rugged

Norwegian coast on what is referred to

as the most beautiful voyage in world.

The voyage forms part of the country’s 1945

cultural heritage, strengthening the brand’s

legitimacy with international travelers |

The redeployment of Coastal Express
ships after World War Il is given

the highest priority by the
Norwegian government.

seeking authentic Norwegian experiences.
Our 100-year anniversary and the
1993 construction of MS Kong Harald
marks the dawn of a new era for
the Coastal Express.

History

The need for local connections was why |

we started our operations in 1893 and it is Hurtigruten bans the use of heavy fuel

. : v land ts to b

still the main reason why we exist today. 2010 Sosidaakaa Wl
the polluting fuelin Arctic waters.

We've been connecting communities along

the Norwegian coast for almost 130 years, ]
bringing together those who live and work on

Hurtigruten Foundation is established
the coast, as well as those who come from 2015 A T e

around the world to visit it.

and to support environmental initi

The Norwegian Coastal Express Single-use plastic items are banned

2018 and removed from our ships fleet-

wide, preventing tonnes of plastic

from entering the waste stream.

= 7 Maryann Bendiksen b
Ports of call Ships aryann Bandiksen becomes
& 2019 the flet’ frstferale captain.
y |
,\9 We continue to serve communities all
along the Norwegian coast, supporting
600,000 60,000 2022 Tivelihoods shoulder-to-shoulder with

Nautical miles Tonnes of goods
travelled /year I

locals, and showing visitors the heart
and soul of our beautiful homeland.

1p 2021 ESG Roport. 9 p. All ight d.

The Green Stay option gives all
guests the choice of reusing their
towels and bedsheets. This has a
direct positive impact on the use of
energy, water and detergents. Our
goal is to inspire 20% of our guests
to choose a Green Stay in 2022,
totalling over 140,000 nights.

We work with local suppliers to
ensure sustainability and local
value creation, such as Myken
Distillery on the island of Myken.
Located 20 miles (32 km) out to
sea and with only eight residents,
the islanders make whisky and
gin seasoned with local herbs.

Environmental upgrades create
local ripple effects. Three ships
will be converted to hybrid power,
including MS Richard With, which
will be upgraded at Myklebust Yard
using technology from Kongsberg

supplied by Bergen Engines, and large -

batteries will also be installed. MS

Kong Harald and MS Nordlys will also

be converted to hybrid.

Grgndalen Farm, produces
ecological créme fraiche,
which is certified with

the Animal Protection
Label (Dyrevernmerket),
ascheme dedicated to
improving the lives of
farm animals.

NORTH
SEA

BARENTS
SEA

Hammerfest N
Kirkenes
Bksfjord
Skjervay
Lyngenfjord RUSSIA

NORWEGIAN
SEA

FINLAND

Harstad

Slokmarkne“s"

Teoltird &N

i

951(110)

2 Employees
Yeqna (apprentices)
Sandnessjgen

‘COAST OF
HELGELAND
Brenneysund
Torghatten } é
5\
80%

.- Local food
onboard

60,000

Tonnes
of goods

%
120,000

Local
passengers

SKAGERRAK

Dzigki uzyciu ilustraciji i tekstu w kolumnach
powstat przejrzysty i czytelny uktad.
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Environmental Performance

Emissions

Scoy ct CO; emi
Smpe! (direct CO; er

ions)
ions) per guest *

Scope 2 (indirect CO; emissions)

Sum of scope 1 &2 emissions
Hybrid electric ships

Ships with shore power connectivity
Electric snowmobiles

Electric buses used for excursions

Energy consumption fleet
$Scope 1energy consumption fleet

Energy consumptio
Eneray consumption fleet biofuels

Other environmental data
Spills to the environment

Number of ships recycled

Guests participated in Citizen Science Projects
Citizen Science Programs

Children in Young Explorer Program

Science projects supported

Social Performance

General
mployees
loyees working on ship:
mployees walkll\a atour Iand based offices
/omen on ship:
omen in Hurtigruten Group

Maritime apprentices

Gomplted taining sessions (Hurtigruten Academy)
Average trainin

Employecs ontilad to parentallea

Employass coverad by callectve bargaining agreement
Ratio of highest paid individual to avg. salary in company

Diversity & Inclusion
Age distribution:
Under 30

Over 50
Not defined

Average age

Nationalities

Gender pay gap - land-based employees

Gender pay gap - sea-based employees
Women in leadership positions:
Executive management team

Semor Ieaders ip.

Sonior omecr / leadership onboard

Manager

Health & Sahty

LTIF (Lost Time Incident Frequency)

Marine casualties

Sick lea

Port slate control detentions

Port state control detentions (average per inspection)
Community Impact

Prjects supportad through the Foundation (n countries)
Donatigns from the Foundalio

Green Stay Percer

Peaple positvely impacted through the Foundation
Local vendors for Hurtigruten Norway

Governance Performance

Responsible Business

Board diversity

Corruption risk

Fines

Facilitation payments

$Spending from local suppliers (F&B)

Ports we purchase F&B locally from

Data Privacy & Security

Complaints from outside parties
Complaints from regulatory parties

Identified leaks or loss of customer data

Data privacy training

* Measured as Available Passenger lese vahl

‘Comments

Comments

About Hurtigruten Group Social ESG Data Our About This Report
Units 2018 2021
Metric tonnes 241506 135,015 Emission factors used for calculation: EU MRV, Norwegian Ministry of Climate and Environment
013 013 Guestis measured as APCN (available capacity. the APCN o 2021 is adjusted to include
iy capacity on ships in service but not adjusted for passenger capacity restrictions.
Metric tonnes 4,056 Emissione iacmls for shore pover electricty): Ministy of Transpart, for purchased electiclt
Hurtigruten Svalbard: Rasmus Bockman Projectleader Longyearbyen, Multiconsult
Metric tonnes 241506 139,071
[ - 3 S Fridtjof Nansen, MS Roald Amundsen, MS Otto Sverdrup
# - 1 All our ships have shore power connectivity P eaacs port that supports the systems we have installed)
# - 8
# = 1
Gigajoules - 1997296 Conversionfactor used for MGO and BiofuelGJ/MT from the Norwegian Ministry of Transportaton
Gigajoules - 80501 andard conversion factor kwh to gigajoules
Gigajoules - 2077798
% - 0% We banned heavy fuel oil more than ten years ago
% - 10%
H s s Includes compartmental oil leaks, and oil and fuel leaks to sea
% - 15% rage percentage of guests
# s 10 U BTl pijects et e ot et et
# - 0 Due to the pandemic we did not offer our Young Explorer Program this year
4 - 6 Number of science projects we have supported in year
Units 2018 2021
# 2514 2,730 Includes all employee types except for consultants on land
# 1717 1810
¥ 797 920
% - 30%
% 43% 39%
% 98% 266% Rate driven by both the reorganisation of the company, organisational fatigue post
the igh mobiity in the worklozcsobserved acrossincusties
# 178 110 i e Righor in 201825 we had more ship u
R A A e T
' 15000
% - 77% For all employees entitled to parental leave, local regulations apply and determine the length of the leave
% - 43% ‘Shows what percentage of employees are covered by a CBA
# - 98 alculated based on base salary.
“ - 24%
# = 54%
# - 15%
¥ - 65%
# 39 38
#* 44 61
% 83% 88% Measured as womens average saary as a porcentage of men, mainly doscribed
(o more men in senior land-based positi
% - - There is no gender pay gap for seafarers In same role,as all salaryis based on CBA
% 38% 50%
% 34% 2%
% 0% 2%
% - 12% Includes Hotel Managers onboard ships (and Expedition leaders for Hurigruten Expeditons)
% - 55% ncludes Managers and Department heads
(s 222 143 Lost Time Incident Frequency, Calculated based on a 24-hour exposure period
% 47% 41%
* = 0
# - 46
#* 6 (4) 16 (1)
€ 44000 116000 Donation from the Hurtigruten Foundation
% - Average percentage for Q4 as this was not an available option during the pandemic
# - 7.500
# - 230
% - 25% ‘Women on Board of Directors in Hurtigruten Group, Hurtigruten Norway, Hurtigruten Expeditions,
jaeuruanten Svalbo gnd Hurtgryen Foundation
# 2 0 Number of call at ports that in Transpar n Index
# e 0 inci MS Roald Amundeon i
# - 0 Ny o indants whors Do haee poon soauected
% - 19% Percentage spending from Hurligruten Norway and Hurtigruten Expedition Food & Beverage category
- 15
* 16 Mainly cases where customers have asked to be deleted from marketing registers,
but we fail to follow up and delets
# 0
# 2
Min/employee - 148 Training time spent on our online GDPR training course for employees
2021 ESG Report. Copyright Hurtigruten Group. All rights reserved. 38

Szczegbtowe dane dotyczace dziatan ESG,
przedstawione w czytelnych tabelach.
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Our Reporting Approach

About this report

The

Materiality assessment

Ourmatralty assessmenthas beenakeypary POrtant o them For the mateialty

et 20wt oy 7 S = o

ORI gurdols, Our matanlly oscxsmentis %6 991 and mpacts. See st of sakebeider

with stakeholders o understand our impacts.
Our materialysssessmentisdone by:

TR
e &
Qn
et o
We regularly engage with our stakeholders &t
W e )
Stakeholder Engagement
e
Employees. E
(el o Sy —
=
e
SR
s Bt
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e s e meings
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Science that Matters SERLEE

ol of
onco parnorships and ntiatives From our

atconferences.

across verycontinent. continousy secksou rew partershps, v
idess and innovative coperation troughout

Caring Cooperation

sustinablechange. We beievs in the power

Tour Operators (AATO), we werk tosecurs  withinshipping and tursm.

. s e i nce ighli
Case Study: MS Fridtjof e ESG Governa ESG Performance Highlights 2021
7, This resulted ina.
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D e o
[stern et Lol e e e o T
disposal of waste and more. ‘Scope 1 (Direct CO: Emissions) per guest Metric tonnes
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WYSPY &

Cross-selling destynaciji:
prezentacje

oy

8
"
|
i
g

6 prezentaciji sprzedazowych dla nowych kierunkdw,
adresowanych do gosci na poktadzie.

W t Zdjec Filmé
48% spzrrz?daiy 6 Destynacji 300+ ’rchzer?ie ]5 plomGOOV;
ANTARKTYKA
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WILDLIFE

MULTITUDE
OF WILDLIFE

Skuteczny visual
storytelling

Otwarta struktura
dzieki uzyciu PPT

! ”l'h

Ciemne tta dla
jasnych ekranéw

Narracja wizualna,
niewiele tekstu

Prezentacje taczace storytelling
i autentyczne visuale, zwigkszyty
sprzedaz o ponad 40%.

(CNORONG)




Alaska

{02 |
@ st issune REASONSTOVISIT
i > A, AGENDA
T0 SEPTEMBER N ey
e Y . Y 02.Why Alaska?
¢ oy 03.Landscape& Wildiife
The best time to visit Alaskais during the summer, G b 04.Landings & Activities
The summer seasen is short.but- temgigratures ban 05.0nboard ourShips

reach 65 °F (18 °C). This period.is-also the.driest s A
and the sun is up most of the time. < X ¢ 1 06. Sampleitineraries

ANEPIG PASSAGE AMAZING NATURE ACTIVITIES

% \ 4 2l
“‘ .‘th j

ENPERIENCED CREW "7 ‘ AL ASK“E“;

Joindur experienced captains, crew and Expedition Team
to navigatethe maze of islands,channels and ice floes

of tha remote Canadian High Arctic.
- E
s g

IMPACT ON COMMUNITIES

POPULATION DENSITY
05 pers / km? We aim to maximize sourcing Since 2015, the Hurtigruten
Foundation, supports local

; H = : from small local producers
THE LARGEST = - — Pt
- ~ : Sosa

p In2021 4 1 Foundaton supported
- o 16 project untles, We give back to
- - - - - ) 0% the places we love,

If Manhattan had the same ” - - 3 T g ; 4 We partner directly with
population density as Alaska, . g local excursions & tours
(05 pers / km?) only 28 people i - providers to create local value

would inhabit the island o) - . Tris e lws our st toblda dsper
. oot o o oy vl

BALD < oy .
EAGLE ‘ Bl  HUBBARD GLACIER

o b \ \ - Hubbard glacier is the largest

lture to iconic wildlife Solitary bald eagle prefers \ \ tidewater glacier in North America.

to nest around Alaskan { !
rivers and fjords.




Antarktyka

MDAGTVTES =

= - T We aim to change
—— =5 1 . . : —rs . the way you see
c— ,A\ = [z . = - v : 2 : the world - and in so, ‘1' 1 .t
7~ 3 ¢

inspire you to become

custodians of its future m “ “

Early Season (Spring) Mid Season (Summer) Early Season (Summer)

{ wac [

wa
Usual bost valuo

TASTEBUDS ST - = ~ AGENDA

- 03. Landscape& Wildlife
CHINSTRAP PENGUN GENTOD PENGIN KING PENGUIN

04.Landings & Activities

05.0nboard our Ships

-
) \ | ’ [ J—"
Discover delicious food L i s — i e . | d i \" T 01, Meet the Team
T X b
> =2 &\

nary tour. 06. Sample tineraries

REASONSTOVISIT
LANDINGS

N k. p f + We make 1-2 landings daily

e, - ; via small speed boat
STRAN D . \ - &4 - There are no piers
£ - | 5 + Amaxof 100 guests atonce

are permitted on land*

Expedition Leader

+ Groupsare rotated every

Hi lam Karin Strand.
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Galapagos

}1 HURTIGRUTE
EXPEDITIONS

THE PLANETS
WILD HEART

Galapagos lslands are
the planet’s wild heart,
where penguins live
alongside flaming
Be nature’s honoured guest and the marine iguana
as we take you on a life-changing & - i p 5 S was able to develop its
expedition to the planet’s wild ’ : % unique adaptations.
heart.

THE HURTIBRUTEN EXPERIENCE

REASONS T0 GO

HAND-PICKED
ITINERARIES

Explore the vast archipelago
on our small expadition ship
with our expert gui

Follow in tha footstaps.
of Charles Darwin.

WILDLIFE LANDSCAPES ACTIVITIES

Feel the beat of the See the World Experience life-changing
plaet’s wild heart as naturo intended civentures; togetting

our towns, we have road
signs warning of tortoises and
iguanas crossing, and if we see
asea lion crossing the road we
just stop and wai

CRUCIBLE OF EVOLUTION -
AN ECOLOGICAL MIRACLE

MS SANTA CRUZII

MS Santa Cruz Il is known as ‘The Champion
i of the Galapagos' thanks to world-leading
sustainability efforts.

SMALL SHIP
_ EXPERIENCE

-

GREAT GUEST PERFECTLY SIZED OFFSET YOUR
TO GUIDE RATIO FOR ALL YOUR NEED CARBON FOOTPRINT

lapagos lslands inspired Char
Darwin’s ground-breaking theory
bleshipthat fesls The carbon produced by your trip, of evolution.
friendly and personal while being including flights, is offset by our
big enoughto carrya doctor, Galapagos partner- Ecuadorsfirat
medical centre carbon-nautraloperator

Meaning you'llbe in smaller
groupswith
like-minded guests for

Here, you can see where evolution has
performed its miracles in isolation.

-
Ga'mg‘n's taking you closer to its inof Santa Fa Iguana Galipagos Sea Lion Nazca Booby

andwildlife
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Przejscie Péthocno-Zachodnie

| THESPIRIT |
| OF PIONEERS 23 s I Y
FOLLOW THE FOOTSTEPS | <A 9 B9 CARIBOU FRUMﬂY

OF ROALD AMUNDSEN ) visitremte i commuritesard kayd ; 3
Wy amidst breathtaking nature. b= o Sy, 3 , 5 »
- . N ¥ AR ‘ 22 - [———— T0 SEPTEMBER

For centuries, attempts were made to cross b 3 \ BN X - 3 J for its majestic
the passage in order to find a shorter route N 7 7 o » which stretch o Cruisa is possible during the brief sufmer.
between Europe and Asia. \ -~ P e . ke A > A its head on both sides of just a few weeks when the'ice.conditions

> like tree branches. become more favourable

o]
9 SMOKING HILLS

CRUISING
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Norwegia
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https://www.lovedesign.no/FTP/PORTFOLIO/Midnight_Sun_65s.mp4

Dzieki za uwage!

Porozmawiajmy

@ michal@lovedesign.no
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